T2B & T3A - HYPER RETAIL PROJECT
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CREATIVE FASHIONISTAS
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The concept is appreciating the beauty of nature through the zones and natural ingredients that Lush uses for VEGANS

their products. For dialectic, fluidity is achieved through curvatures and continuous flow of zones from start to
end while solidity is achieved with built-in surfaces. The store serves gives a new experience that includes
sensory and personalised services like manicure/pedicure.

Curious and interested in viewing different perspective
Likes sweet and fragrant scents = Relieve stress
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Enjoys having bubble baths after a long day

Loves exploring the nature TARGET PRODUCTS - HOER EXPERIENCE
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HALL OF DOME

4400

STAIRS

SHINE ME UP

1600

RECEPTION COUNTER

GALLERY/MEETING
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MANIICURE/PEDICURE

EXPERIENTIAL ZONE
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CHECK-OUT
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PLANS / ELEVATION / SECTIONS
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FURNITURE

The built-in furnitures are made
from sustainable materials such
as salvaged, recycled and reused
wood. As such, it is eco-friendly
for the environment.

PACKAGING/MACHINE

The automated machine carries
lbrown packaging bags that are
cleansed and recycled. The recycled
bags dispenses only if a customer
do not have any carrier/bags. This is
because the store intents to
encourage customers to be free
from packaging use.
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